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~Abstract

resonroe management practices m specific situations.

- Keywords: Business strategy, HRM, HRMP, BSQ, HRMQ

This article analyzes the relationship benween business strategny and human reswrce management Fmﬂ ussed
A rical stwdies conducted in the context of India. Research tools cover different varianons of husiness stroscgres ot
Y dflerent aspects of HRM practice. Based on a survey, we analyzed the relationship between business sratey ond s
vl resource management practices from nwo different directions. The first is 1o use factor enalysis followed by regrestioe
X analysis to establish strategic HRAM relationships. The second includes the concepi of strategic occesnbdiry, which tckes
] ansto account the perspective of organizanons with similar business steategies and empericully demonsirates thar poraliel
A\ relatonshipwith HEM praciice. In this exercise, the concept of cory
e existing lterature, The results show the pervasiveness of the relanonshup berween baness sroegies ard irmcn

uqurmnf‘nkmwwdmm;ﬁmdm

I field of human resource management (HRM) 15 in a
state of twrmoil today Due to changes in HRM and

- _Tuncnional changes reflected n existing hiterature, there was
W:ﬁ.ﬂﬂmg shift from the theoretical nature of HR
1escarch to an interdisciphinary perspective with diverse
rﬁamnwmnnl problems (Wright & McMahan, 1992,

-_.;;..dmunum:m of business strategics and related terms has
- been observed in the HRM literature, and traditional HRA
* has been largely replaced by strategic human resource
* management (Nkomo & Ensley, 1999, Mello, 2002) )

Strategic HRM has been widely studsed i developed
- countries, but the relevmulumtm: fmmﬂwr-:rspccmcof

Y ?".‘:'_"":":."' u '{"i‘ﬁi;:‘-:—"'ﬁﬁ-”s

developing countnes is poor and requures cipirical

rescarch an the paradigm With this i mind, the authors

sought to analyze the relationship between business

strategy and HRM peactices basaﬂ oncmpmcal urwarth n
the context of India. il A

Fems). et al, 1999, Holbeche, 2012). In this regard, the

ﬂtmofhﬂmmmﬂmﬂegrmuf: :

HRM (Baird & Mesoulam) 1988 Accordngto Dwmﬂ

al (1981). Lengnick Hall & Lengnxck Hall (1988) e,

Since then, many concepnual and empincal stuadies with
divergent and comvergent opumons have been conducted
and models have been proposed Many of these topics go
beyond traditional HRM and are smategic, éfﬁ;s—-

functional, comprehensive, and enportant for associatng '-: :
HRM with a wider range of organtranoaal ssues sich s

organizational charactenstics, business srategy, and

competitive stratepy and focuses on ssves that fead 1o

mntegnty issues (Mies & Snow, 1984, ths,ttai,l‘)&il -

Some vescarchers suggest that HRM practices maust l:c_,.q_.':-.'-"- :
complementary to suppom an’ organiatiaa’e hmmn-"._-
- strategy (Wrightetal. 19, Bowen & Ostroff, w; To .

support this, experts beleve that duerent types, of HRM -
practices are assocrated with different business m:uwa

- pnm.mty n lmm. of mmg-‘.-m.rcst{‘oihﬂ ‘!)N Sch:!et
X :

BT et f” ﬂ"‘"**ﬂ*‘*“*“"“ﬂm',mw NS N AR
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'POST COVID -19 CHALLENGES ON INDIAN EDUCATION
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" Abstract:-

India’s education during Covid-19
: prandemichnsbeenstanding still and will continue
to be in a state of confusion until this pandemic
stands as 2 major threat to human lives. During
this state of confusion and chaos, it's not only
the classroom teachings that will be affected but
numerous factors like Organizational routines,
Employment rates/Placement rates al various
cducational institution and other factors are
bound to be affected during this pandemic. At
present 2 Golden A's of education namely
Availability and Accessibility are being distupted.
Nearly, all the Indian educational institutions are
going to experience the negative impact of Covid-
19 and few revolutionary pc-'liciﬁwiﬂbemquirad
o stabilize this system and the country at large.
Likely role of this paper is to bring the impacts
and problems to forefront and try providing
solutions to mosepmblmwd'uich can potentially
prove useful for future research and study.

Key-words :-Educatiun.hmessibilityr,m-aiiabiﬁty
1.Introduction:- -

 1n December 2019, a viral outoreak of

peurnonia of unknown origin occurred in Wuhan,

* China. On 9 January 2020, the World Health

Organization (WHO) officially announced the
discovery of a novel coronavirus: SARS-Covi.

this infectious respiratary disease called COVID-
19 (Coronavirus Discase). COVID-19 spread
quickly around the world and was declared a
pandemic by the WHO on 11* March 2020.
According to the WHO, on 1* April 2020 (at the
time this Survey was conducted), there were 783
360 confirmed cases of COVID-19in 205 countries
or territories around the world, having caused the
death of 37 203 people. One month later, on 7*
May, there were 3 634 172 confirmed cases of
COVID-19 in almostall countries and territories of
the world, having caused the death of 251 446
people.In2 couple of months, while the virus was
spreading around the world, China managed,

thanks to radical distancing and confinement

measures, to reduce the cases of local

transmission 10 Zero. The success of social
Jistancing and confinement measures adopted by
China and strongly recommended by the WHO,

encouraged many other countries to take the same
measures. Asof 1#April 2020, already more than
3.4 billion people, representing 43% of the world
population, were in lockdown in more than B0

countries and territories around the world. The

lockdown and social distancing measures

immediately had an enormeus impact on higher

education.

The lockdown has compelled many
educational institutions 1o cancel their classes,
examinations, internships etc. and to choose the

e

This new virus is the pathogen responsible for
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Abstract :

ciple behind the CSR . Whatever
of socicty during pmﬁt'caming or

volunteers assistance programmes , health

reducing the women's pOverTy and women's issues. It (CSR) is
women from weaker to stronger , one in various fields. Since s0
mainy ycars CSR has significantly been contributing 2 lot for the empowerment of

" the society. Number of various Schemes have been launched and implemeated for

he welfare and egpawverment of women community. CSR deals with various
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the small scale industries’ businesses. A

understand the impact of demonctization on
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¢ the currency from the circulation with
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-~ Minister Narendra »Modi in 2

1000 would cease 10 be
] small

legal

i3 Wﬁmﬂm@mﬁm.
India 2nd its eCODCIOY- 1t definitely is influencing many shoppers i

" The impact of Demonetization was also on CONSUMETS, facing sudden cash shori2£S long

' iuE_mmofBanksmdATMs.ThisPapdalsos}rmshowmﬂhpmhlmtnsbcm

B
W 1. IN]RODU{'.TIUN
Th:ummcywasdcmmﬂ' ime i %aﬂmondﬁnrinlﬁﬁ,(}uﬁm-mﬂxrmlﬁ.:hccmm'
ird ti the present Modi governmeat. This is the big sieP tzken by the government of
; and couniry. Demonetization 1 done when 2 couniry wznis to

trashes 2ll chims

Tudumnﬁﬁtksimandlts 1000 currency

mgmli businesses in \fumbai. Most small business placed a nouce 2

: i : ordﬂandrmﬁtingmonmmtmduwms
pse E-wallets, credit and debit cards foranywchm.Thislcdmlel in sales. In

: wmﬁkdghm&ﬁadmmkwdnﬁmﬂﬁmmwghhﬁkmﬂ

i i . Around 75% of purcluse ai© ol

n‘sviewimpulsfbuyingasanmpm otheirhmmus.lnmubtbuying

: : viour in which the rapidity of an

impulse decision process precludes thoughtful and deliberate consideration of altermative information and

choices. Several rescarchers have reposted that consumers 4o not VIEW impulse purchasing 2 wrong; rather,

CONSUMETs retrospectively convey 2 favourable evaluation of thel i have treated

indi variable with the expectation that it is likely to mfluence decision

ing behaviour is a reasomable unplanned behavicur when it is related

i -aluation and emotional preferences in shopping. Impulse buying is a concepl which has

( lex definitions. If each impulse

buying Is unp buying. Impulse buying is related to posinve

i i ﬁc.)ﬂnﬁmﬁtﬁu(badmmd'ﬂms&)ﬂwiomWbch:yingisaholindeadCﬁtﬂ

and low self-esteem, can contradict long-tam goals (eg, Saving moncy) and engender

ajsqinvoiw:sr:grdsu‘glﬁﬂ-._ gl
of.4his papel iimsnanmlebminumnmﬂhowumyh

ve been affected because of this
v affected after demonetization

_ lﬁu&mmmmmm.),gnm and §

i that the small scale businessmen have immensel)
ike digs em ctc. Small traders in retadl

m,pmfmmomls like doctors, Jawyers ete, have highty affected because




- fl’smn Journal of Organic & Medicinal Chemistry ISSN Online: 2456-8937
%‘ Vol. 7 No. | (January - March, Special Issue - 1l 2022) UGC CARE APPROVED JOURNAL

2 positive impact on the economy. The government is taking all the necessary steps and actions to meet the
currency demand and soon the trial and tribulations of the people will be over with the smooth flow of the
new currency. The decision of demonetization affected the Indian economy to a larger extent but
demonetization was the only way to curb block money and fake currency notes is not the only and ultimate

=

Lelit

& solution to solve the economy problems.
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CORPORATE SOCIAL RESPONSIBILITY: A TOOL FOR SUSTAINABLE DEVELOPMENT
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ABSTRACT !
Corporate Social Responsibility (CSR) Is an effective amd indispensable toal for the sustainable development In

India. Corporate Social Responsibility Is a mandatory provision given in the Indian Companies Act, 2013.
Corporate Social Responsibility can pPlay Important role in framing and Implementing Environmental,
Economle, Soctal and Socio-cultural policy by the Government, Under the present study researcher has tried to
explain how CSR Is an effective tool for sustalnable development. Since we know that CSR provisions are
mandatory to the companies/ corporates and organlzations who are eligible as per the Indian Companies Act,
2013. Under the present study researcher has made extensive study on the contributions made by the
companies/corporates on the CSR in differemt sectors which are allowed by the Indlan Companies Act, 2013.
Researcher has considered top 5 (flve) companles/corporates as a sample for the study. After extensive study
and analysis of the contributions of sampled corporates, conclusions have been drawn and presented in the
study. It is found that the sampled companies have contributed significantly for the sustainable development by
contributing for environment, society and many other sectors which are responsible for sustainable
development. Under the study researcher has done descriptive and analytical study of the sampled
companles/corparates to accomplish the objectives of the study. This study will be helplul to soclal strategist to

have strong, effective and workable policy for the sustainable development.
Keywords: Corparate Social Responsibility, Sustalnable Development, Social Policy

1. INTRODUCTION: »
Sustainable Development Goals are expecled to achieved by all the countries. India is trying thelr best to

achleve In the accomplishment of SDG's. Indla frame its soclal policy to achieve SDG's. Under Indlan
Companles Act, 2013 Corporate Soclal Responsibility (CSR) has made mandatory provisions for selected
companles. Under the provisions of companles Act, sectors are given In which eligible companles have to
coniribute for CSR activities. Scctors covered under the CSR provisions are soclal, environment, health,
cducatlon, energy. pollution control, women empowerment, soclal equality, soclal discrimination etc. With the
help of CSR contribution country can achleve SDG's in limited time frame. Therefore, SDG act as tool for
sustalnable development, In the present study rescarcher has tried to explain the statement " CSR IS A TOOL
FOR SUSTAINABLE DEVELOPMENT". In order (o prove the given stalement researcher has taken sample of
top 5 companles and thelr contribution In specific CSR sector on the basls of amount of expenditure, Researcher
has tried to explaln by the data related to amount of spending by corporates during the during the vear 2014-15
to the year 2019-20. CSR can be act as a tool for sustainable development only if concern government has write
policy to Implement CSR on corporates. In Indla to Implement CSR on corporates Government of India has
made mandatory proviston under the Indlan Companies Act 2013. Under the CSR provision in Companies Act
2013 detalled provision about eligibilily of the corporates amount of CSR 1o be contributed and the area or
sectors In which corporates can go for making CSR expenditure has been glven. Under the present study
research has seen and find out that contribution to CSR activities Is increasing year by year which shows that we

are moving towards sustainable development achlevement.

2. REVIEW OF LITERATURE:

Hortensla Gorskl, Mircea Fuclu, Natalia Croltor, under this research paper researcher has Identified how
CSR spending are organized and planned in study arca. in order (o collect data questionnalre has been used and
collected data are analyzed through SPSS. Studles shown that CSR programme are not understood clearly by
the organizations where It Is implemented. Danlela Ebner, under the study Clusters have been acknowledged
which expect to clarily whether CSR assoctates with the soclal dimension of Sustalnable development and the
model of the triple-bottom-line: whether Corporate Social Responsibility signifies Sustatnable Development on
a corporate level; whether SD and CSR are used synonymously; or whether articles exist which emphasis
especially on the soclal aspect of Sustalnable Development but do not use terms such as CSR. An outline s
obtainable In which the assoclation between SD and CSR Is defined to ease further research in SD and CSR,
additionally, to augment the development of new methodologles and Instruments in the direction of the
execution pESEEALIR strategies Into companies. Sonia Riyat, the study focuses on the significance of CSR

uent. Sustalnabllity Development has come to be the most imperdRGECOPY

M. B. Harrls Colla)\/vf

e T =T

R L T e e, -

Y

A, E:_l(n!satar Colien2 ¢ Co~tRarce & Mananamant



International Journal of Ad
vance and Innovative Research
Volume 8, Issue 3 (VIIT) July - September 2021

increasing year by year. The total amount of spendin

2019-20 has been increased which shows that lﬁsm isgng':n?rg}n:;:v::;%gén:cltr;tfmh b i ]

under CSR activitles like rural development education soclal Incquality rmumﬁn “l"’nlﬂ “;:Hch s mrsd
discrimination and many other needy arca gets enough funds by which problems get solved. Tt !:“; m;ll:lurmgoc[:nl
detalled analysis that there are many corporales who are more Interested to have more CSR Spmldl:n h:c: -
they feel that they are also having some soclal obligation apart from thelr business obligatlon. slﬁm ,,,;’f,‘

: tes are coming under the purview of CSR provision of Indian Companies Act 2013 and due to ;uci

~ control over these provisions of CSR Indian government I Nnding thelr policy as a successful policy for

~ sustatnable development of the country. Following are the glst of findings from the detalled analysts off the data

. covered under the study

5,2. Concluslons:
¢ Soclal Responsibility Is an indispensable tool for sustalnable

It is concluded from the study that Corporal
development. CSR helps cconomy in achieving SDG's and make the life easy and comfortable of the people of

the country. It Is also concluded that corporalcs arc also trying to contribute more amount of money In soclal
sector of the economy by way of CSR provislons.

5.3. Recommendatlons:

From the study 1t Is recommended that government and concerned authority has to consider CSR provisions
while framing any kind of soclal policy for the development of country. Framing of workable strategles and
effective implementation of strategles require proper attentlon by the strategist/government.
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Abstract: In present scenario, marketers are interested to know more about consumers’ preferences in order to increase their
are. Demographic factors play an important role in consumers’ attitude, preference, and choice of

sales volume and market sh
ditude on cosmetics buying behaviour whicl brings

~ products. The cosmetic companies need to nnderstand the consumer a
success of the company. This research attempts fo study the impact of demographic profile of customers on their product

preferences of cosmetic products s with reference to rural areas of Thane region. The purpose of this paper is to investigate the

various factors that have impact on customers' product preferences. In this paper, the researcher distributed 120 questionnaires.
nient sampling

However, 100 questionnaires were completely filled and effective to use. Respondents were selected by conve
method. The study reveals different factors that have significant influence by demographic profile of customers,
Keywords: Cosmetics, Cosmetic market, Product Preferences, Demographic Profile, Rural Area
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I. INTRODUCTION This rescarch focuses on marketing of cosmetics products in
rural aras. The Indian cosmetics industry has witnessed growth
during the past few years and has emerged as onc of the
industries holding immense future growth potential. The overall
Beauty Business in India is growing rapidly with the cosmetics
market growing at 15-20% annually. The retail beauty and
cosmetics market in India currently estimated at USD 950
4Fndia as compare to foreign countries, especially among million is pegged at USD 2.68 billion by the year 2020. The

" domestic players. entry of foreign players in the Indian cosmetics market post
* To develop a good marketing strategy it is essential to know the leo:rahz;lhﬁh i char!gmg perc‘eptmn i R
" needs and demand of the consumers. These needs and demands oth rural and urban is the main reason for growth in this
~ are influenced by various factors for example: age, income
* occupation, influence of peer group and so on. A marketer needs
in develop marketing strategies according to these needs and
demands. The process of identifying the needs of different

Understanding buying behavior of consumers is the key to the
ccess of any business organization. Therefore organizations
spending heavily on marketing research to identify the
¥ battern of buying behaviour and the process of purchase

* Mecisions to come out with the suitable marketing strategies.
However spending on research and development is limited in

segment.

The influence of media, celebrity and western exposure has
created a desire among the rural folks to look good, which is
backed by purchasing power. It could be observed that the

group of buyers is called se gmentation.
/ _, . N, A product development and markq!m_,éc Qamet * farketers =
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Abstract
Cvborsevurity is the practice of protecting electronle sysiems Tike comprters el aned darar from
sralicions antacks. It is also called Information techoology security or electmnic informuation securify,
Cvbersecrite means the ooy of technologics and proctices designed to protect networks, devices ete. from
aftack, damage fron any unauthorized access, Cvbersecurity encompasses a broad range of practices, tools and
concepts related clusely to those of information and operational technology (OT) security. Cybersecurily iy
disgenctive i irs inclusdon “.ﬁ""' U_ﬂ.rlﬂ ive un'u_ﬂr:ﬁnm‘uﬂﬂu wfmu."ugymu.‘rm'.huhw.\ UriEs.

Koyvwaords: CvherSecurity, Information and Operational Security, cvber Crime, Digital hanking,

Introduction

The pramary purpose ol Cybersecurity in digital banking s
o priotect the customer's assels, As people go cashless, more
and more activ itics or transactions are done online. People
e their digital money like credit cards and debin cards for
transactions which require to be protected under
Cybersecurity. Cybererimes in digital banking not only

- affects the customer, but it also affects the banks while they

atemp to recen er the data, The banks may require spending
4 considerable amount of money 1o recover the data or

information.
A strong Cybersecurity is a must for banks as data breaches

oy make 1 tough o trust financial institutions, 1t may
A sCRCIG |r||.|'l1'n,'nl'b Tum Lmanihs C)mlhn:\'ulil}' in Lhulllll

banking ensures that your senaitive data is safe and sceure,
which if revealed, could couse a lot of problems like fraud.
One's data can be easily breached a0 it is not protected under
Cyberseeurity, 1t may cause substantial fimangial loss o a
person and mental stress in a case where cybercrime
ocours,
Ohjective
The objective of this research is to understand the necd for
cybersecurity in DigitalBanking, Threats and Challenges
bom by banks in Jdigital transactions along with its possible
solutions. The impact of India's cybererime on banks and
lastly the policies that should be implemented w achicve
stability and sccurity in online transactions. Finally, this
sty provides potcntial futue iclated siualy neuds,

IMPACT FACTOR SJIF 2022 (8.604)
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A Study of the Effectiveness of M-Commeree in Mumbai
and Palghar District of Maharashtra

Shaikh Sana Salim
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The potential influence of the internet on the tourism and hospitality industry has atrracted considerable
f.m:':.r it acadermia and indusiry alike. However, most af the research that has been cﬁmﬁlﬂrd has been from the
ustomers” and ned from the service provider's perspective, There is limited research on the methods implemented by
s for measuring the growah of social media on their wespective goals and the different perspectives, namely
aucial o ether. taken into consideration when doing so. The current research investigates how hotels and tourism
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Technological face of India is changing rapidly. Things
bocnmc faster and casier 1o aceess. Everything is
"hblcnn the internet platform. Whatever we used to do
1_.:!! and physical platforms is just replaced with

et All the activiies relaied 10 vemmiere means
= ae purr:h..'l!q:i.'-l'gu-mh;lmimn ices whichweusedtodo
cally that we do by just a click at our own respective
Commerce is buying and selling of goods and
 apamst money. When we prefix word mobile with
srce and make it mobile commerce things remain the
eTl‘:l' buying and selling but instead of manual
ﬂl@ﬂ\ commercial activibies are performed on

end applications like epurse, Bill Payment, Prepaid Top up
Vouchers, Vending Machine operation, ¢ Governance and
many more thirnd panty applications being offered by
various organizalions | aggregators | financial institules
and teleos, The retail market is ready for implementation of
such solutions. M-Commerce Platform carries transactions
which are initinted by POS Terminals, Mebile Phongs,
GSM / CDMA cnabled applications, 1o backend systems
and vice-versa. In the past technology had a major impact
in helping banks service their customers with the
introduction of Internet banking. Internet Banking helped
anytime and anywhere access o their banks, Customers
could check their accoumt details, pettheir bank statements,
perform transactions Like transferring money to other
accounts and pay their balls, make other payments in the
comfont of their homes and offices.
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-.:'. oy Abstract ‘

E-CRAM don'tneed o describe the wond E-CRM actially means. b todkey's world E-CRA iy a common l
aspect for anv business development for a long term goin. The wond E-CRM imdicanes electoonic customer
relationship management whiel means hamdling the customer care via elecronte modv of medimm. Customer
svelationship ianagement is a life of any wpeeming bresdress. A longe termvlation with a elicat or o customer con
entance better value for vour business development aned long term growth for decades. Electronic customer
relattonship maragement plavs an essential mole w todays world where every ihink ov diggital aned or onlue pide
starting from gooceries to shopping and from shopping to online services und from onfine services fosolving thew
quires and problems via elecrromic medium of maode or channel, In odiy's workd without e-cem one cannnt Sull
fichd the demand of the market and customer needs on a large scale. To kevp business furnishing and rimning in

the eviernal murket environment the maintenance of the E-CRM and wntderstanding the concept of business
CHV N IS very importanl.

Keywords: CRAL E-CRM, Customer. Rencfits, Business.

Introduction

‘The Imtemet has changed many aspects of our living today
including the way we communicate which has profound

impact on our sicicty. This will continue 1o persuade the

system that focuses on identifying the Joopholes ol the
business as well as the customer and rebuilds a good image
in the market for hetier opportunitics and successful
ereation of the customer kayalty and honesty in husinexs

L
H
Business to sell their product in the market but also how 1o environment both internally and externally. 1t aims 1o !
| enpage the client or customer for alongertermand years o sustain the interest of the customer for a Tonger period of
lh' come. F-CRM enhances the salue of the customr and their time. 1t 1akes utmont care for profitable relation in the
¢ “behaviour, The main objective ol the c=CRAM is to develop corporate 1L provides eflicient and convenient way o
loyalty and repeat buy ing c-crm is a tool that builds good analysis their elient while providing cfficient and quality
" rapport with the customer 1t is a srategic approach for the service. The purpose of e-crm s to retention the -:u«tnn'!n
* custamer needs. Development and it also enhance valuefor by serving theminan easiest way, E-CRM creates potential
the business and alsa improves sharchokder value, lNisa  and furmer customer. It is a well-sinctured and automated
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abaove contem 4
Sl ran “T:]l:::ﬂ'n clearly stted that L-CRM is Farsy check out proc
? L R
structured plan. Iy c:.:?'tr-::m“‘::" alsoavery wellplan 6 ruslmncrm!’mﬂF:lnm.m! history
A 10U 3¢ - : il
business with formed alignmwen. voacivities of the 17 createetlicient work provesses

The following are the benefis of E-CRM 6) Automation

15

— ﬁmmrwwm'“:

I, Fasyioasses Telemarkcuing
b
2 Improvein mamtaining system ; I"".l{."\-l[r:\ :
1. Recordmaintenance 2 I?IMt i : :
4. Operates 24* Tviaonline B i i
5. Customerprivacy 5. Leadtrackimg and respuiise
| : oy and secunty maintain 6. Upporiumty management
6, Builieustomer relaton 7. Quotesand order configuration
7. Systematic Approach X Iehiverning of messages
K. TimeSaving The following Diagram shows the Funcuenmg of the k-
9,  Create healthy bound with Customer CRAL i each part ol the € Jrpamizabion. |
10,  Inbuihsofiware with self-auto generate system ool Conclusion .
11, Hetams the customer Withthe abave | ,\rll,uuliml it 1s cone luded that the 1-CRM i
12, Sustainable Growth i business plays a very imporiant ke, It moeniters the |
13, Workson Internet connection and Eaeels exarct and Tair view of the business and its curtomer lorelam |
14, Betlor customer senice, them Tor a longer penod of nme and 1o also build a loyal
HR customer associated with their organisanon |
F- CRM is an achive tool for the entire problem related to |
custumer sustainahle and gﬂlulhu{lhﬂ business, In taday’s | |'
world were Technalogy is at it peak O RM plays amapor l I
sole mot only in the Marketing Pusinexs but abo in the v
E-CRM SR i
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he retail indusiry Jod of e,
:;".&Is fuﬂ T::': ::. :,m:; during pandemic. As the pandemic went on for a fodrﬁi f:f .I'}u?{ hanged bisiness m el
;;;::;-jaur of customers (0 great extent. In (his study, the research intends to tn . f”dhr," s !ndrg!ﬂrsfo'. s
of the retail sector and also pehavioural changes which wc:ufd ﬁnﬁﬂiﬂéﬁ?ﬂﬁﬂs;‘mi@ ot of a num berof. m‘ bRl
v s pmakirng (P isey :

senathat remains (rue to uiar be gl e .-'nwg factors and most inclined calegor:

andextrinsic fuctors. The research aims fo study the contribui

Keywords: Marketing Mix. Pachaging, Retail Sector, Impulsive Buying Behaviour

e
Introduction industry is dominated by unorganised players, it increasss
A. Retail Industry inIndia the length of distribution chains leading to lesser margins 8t

As the nation advents from society advents from Society 4.0 ends. On other hand, organised retail is successful in
to 5.0, we witness innumerable and unbelicvable changes controlling inventories and reducing middlemen in
across various sectors yet India's Retail industry is grossly distribution chains. This allows organized players to offer
uno:_-gams.:d. Itis _c:uimaled that around 90% of the overall better discounts on a daily basis.
retail sector fal!s in the unorganised category. This creates The testimony to India's Retail sector is that every big .
scofll:: fnru';ganlscd jlnycrs in the long term to dominaic the corporate conglomerate in India is cntering this scctor
market and grow disproportionately for years to come aggressivel i i
: , : 1 y. that is, Tata Group with Star Bazaar and
lsndn-_ecl Tax rﬁfumﬁ'nntmduce_d in 2017 (Goods and Multiple E-commerce ventures, Reliance Group with its
rﬁmﬂm’::::ﬁ:::! l‘a_ln'lula:i:rgamwdrcmjlandlimilscopc Reliance Retail Subsidiary, Trends Stores, Aditya Birla
4 ail in Indi 4
. : with more stores. Emerge has
With such prospects, it is imporant for existin; i i - e 4ol E—cummerﬂmﬂne t
- " g retail consolida i i
companies to draw a long-term plan to overcome yen:I sl S ﬂfﬂfgﬂnliﬂd D gmwlfl 3

challenges, Anot Lot o .
2 her obscrvation is that, while the retail B. Marketing mix in dynamic business Environment
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Graph I Gender-wise Impulshe Buylsg Behaviour:
Gender based Impalsive Paying Decision

o]

Fernale

mvs ENo
e

s that females are more inclined towards
making though the figure that
the malcs, 100, o some xtent, make unplanned purchases-
This analysis is based on the population of a rural oW of
Palghar which shows the general tendency of people. AS
<od to sub-urban areas and cities where the majority of
pnpulaﬁmbuﬁcmiﬂmllyﬂ some point or the other, here
there is ml!umrlialpopumicngﬂing;yinstﬂwutnd
Graph 2: Facters influenclag Impalslve Buylng Behaviour:

Factons ifuenting imputiinvg Buying Behasios

Ak

The study impl
impulsive buying decision

0 —

ttractive ; :
. 5 marketing m!

Lo et Ieamotons ke Dpeweeis ety At Futageg
ey TP [ F e e

The research focuses on four major factors influcncing

impulsive buying decision making:

I. LowCost: Ina rural town like Palghar, lowered cost of
product presumably induces unplanned purchases

3. Promotional Schemes: Various promotional schemes,
point of purchase advertisement oflén proves 10 be
useful and aftract the prospects, This proves to be

successful only when the promotional effort clearly
defines the idea and invokes the desire to purchase.

. Experimental Buying: The mellinial and Gen Z totally
is a believer of experimentation, whether its an FMCG,
a durable or any utility service. This faclor , in the
selecied area does not really contribute lowards

demographic
gml:rﬂlﬂfiﬂgw

packaging: Packsging. Ven though 2

x element, performs
functions of advertising 24 well. It not just
provides information, but also mz‘tiﬂ the buyer Jong
forit. Inmegmdy.mmme?xtem..lnfasn mw;ﬁ
the majority of the population still disagrees w

Same.
b o - ¥
The rural and urban population 8rc dizmcmﬁﬂ‘rwt:
when il comes 10 emotional and sensilive buy!ng
behaviour. The only factor that induces the rural population
is the cost factor and bow well it is promoted. l!:ﬂl means,
how well the utility of the product. This :{ﬂly!ts expl-s:m
the practical of people towards in-store buying.
The markcter may necd to adopt a distinctive spproach
which ismrr:rppuh’nsmhepupulaﬁon.
Limitations .
The study is limited to the rural town of Palghar district
The results are affected by several factors namely age,
place and psychological factors. The research is affected by
the researcher's bias. Apart from the existing dimensions,
there are more aspects to be covered for a more accurale

scp:‘.lriw

result.
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Abstract
Stress has become g common ferm in every organizotion and can occur due o several factors prevailing

in the industry. Employees working in different organizations need certain kinds of stress mitigating strategles 10
overcome the stress. Job stress is prevailing in every employee’s day-to-day life and it impacts their job
performance. Employees working in Educational institutions are among the group of employees under a grect
deal of stress due 1o many antecedents of stress. This study will deseribe common canses of siress for College
teachers and strategies to deal with the stress. The focus of the paper includes Stress management, Job stress and
various factors that cause teacher stress, and the coping strategies of siress for the teacher.

Keywords: Stress, Job Stress, Stress Management

expectations created stress among teachers. It cannot be
Research on college teachers has become @ matter of  denied that teaching is one of the stressful and noble
concern especially during the Covid 19 pandemic. In recent  professions in Today's economy. Teachers who are the
ys:m.lhmisutud}' increase in teacher stress. Teacher  backbone of the Education system and considered as
stress can be defined as experience by a teacher of  Nation Builders are the most stressed human resource in
unplcasant emotions, such as bumout, tension, frustration, cducational Institutions. They need to be innovators,
anger ctc resulting fromaspects of work asa teacher. Stress professional and perfect tomeet the demunds arising due 10
of people influenced by various persanal, environmental,  paradigm shifts in Education. Teachers have lo give better
structural factors efc. Management has 1o find out the  outcomesin the form of increasing employability, creating
causes and prevention strategies to mitigate {he stress  opportunities for stakeholders or their career planning. Itis
among their employees. Pandemic has created siressamong @ known fact that the stressfroe employees perform better in
the world economy. The more demand for techno savvy their joband stressed employees provide poor services. The
skills and to cater the needs of stakeholders to meet their  word strcss was derived from the Latin word” Stringer”

Introduction
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Abstraci
This research is based on the demonetization impact ont «mall scale industries. A descripiive study was

done by conducting several responses of 20 respondems within the area of Mumbai city: Demonetization
has gravely impacted on small scale industries, The legal meaning of demonetization is stoppage of
particular currency within the framework af the counlry. A suckdlen decision was taken by our former prime

minister for demonetization of R 500 and Rs. 1000 to be stopped as legal tenders. This gave

the huge impact in small scale industries in Mumbai city. As a resull. there was a sudden shortage af
hanks and ether financial institutions in A fumbai city. Due 1o its sudden change there was a rise in impact on
le indusiries were impacted

consumiers, there was shortage in cash transactions and also mast of the small sca
impacted various small indusiries which resulted some of

with huge losses in Mumbai city. This gravely

businesses fo close down. On the other note if was a greater move by our governmen!, for future benefit on Inclian
economy and also it has definitely influence many shopkcepers. consumers for using plastic moncy in the long
run and for future benefit. This resulted greater impoct in the economy. This paper also shows how much

problems has been faced by shopkeepers, how their business gets affected

Keywords: Demonetization, legal tenders, gravely impact, plastic money, econamic system

then second time it was demonetized in 1978 and third time

Intreduction

Demonetization means 3 currency change in a panticular it was demonetized in 2016 by our former Modi

cconomy toimplement cashless system in India, it allows Lo government. As pet the survey done by RBl itis said that at
pile of cash |east 99% of noles came back in the banking system which

curb terrorism and pay taxes for unaccounted

This drastic step has hugely gave an impact in our ceonomy helped the Modi govemment to decentralize all black
for the betierment of fulure . Demonctization has greatly money in the market and 1o inject new implementcd
helped in sudden change in buying patlerns of the currency of Rs. 2000 and Rs500 in the market. Most of the
consumers. The curmency was first demaonetized in 1946 businesses placed there boards of requests of using their E-
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Demonetization 1
Mpact on Small Scale Businesses in Mumbai City:
< A Study

3

4,

effect of demonctization? HO

{ﬂ;ﬂcr the effect of demonetization did you face an
issues on your businesses? HO =
Did you face any issue in financial transactions after
demonctization in Mumbai City? H1

Findings of the Study

90% of the respondents said yes that it has greatly
impacted on small scale industrics in Mumbai city and
10% said po that it has not impacted small scale
businesses.
70% of the respondents said they disagreed, as there
were no positive effects of demonetization on their
businesses, whereas 30% of the respondents strongly
agreed with the positive cffect of demonetization on
their small business.
66% of the respondents said no that they did not face
any issucs in their busincsscs, whereas 34% of the
respondents said yes that they faced issues in their
businesses.
89% of the respondents said yes that they face issues
in finance after implementation of demonetization,
whereas 11% of the mspondunsnidmlhtﬂmrdid
not facc any issucs in financial transactions after
irmlﬁnﬂ'lmionnfdcmonﬂinlhm

FigureNo.l

Srady
. Opmion umﬂmﬁmﬂ

Testing of Hypothesis

As per the T-test g

(P<=0.05) lghﬁlm:}tw i8 less than 0.05
shows that thereis nmrmmm;“w Le it
:rmllmleindlmduinmmmci; O
Conclusion :

As pcrﬂ'lc result ufhjpull!uil it shows that there is an
crucial impact of demonetization in Mumbai city as far
the rescarch is concemed Due to this impact many
institution has faced {inancial problems after effect of
demonctization this measures were duly taken in order
to curb black money , corruption, and fake notes that has
been circulating all over years as duc to this decisions
were made to demonetize legal tenders which led to
smooth functioning of the economy. This gave a positive
impact in our cconomy and also benefited to curb
financial problems inthe economy.
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Abstract

The Concept of Takaful emanated from the mutual interests of individuals during the industrial era of the
early 20th century. The number of poor having some sort of micro insurance is 80 million. The percentage of poor
in India and china having insurance cover is just 3 per cent and in Africa it is worst i.e., just 0.3 per cent. At
present, the mumber of poorest countries having no insurance cover globally is 23 out of 100 one.
Demographicaily mast of them belong 1o low income group. In addition, social awareness of the importance of
insurance is fairly low. This paper emphasizes that efforts must still be made to educate the public about Istamic
insurance in order for them to assess the protection they can provide. The elements of interest, gambling and
uncertainty are there in traditional form of insurance but not acceptable in shariah law.

There was concern among Muslims about the inconsistency between traditional banks and insurance
that comply with Islamic law. This has created a new industry called Takaful that provides risk and savings
products to 1.6 billion Muslims worldwide. One of the biggest problems facing the Takaful industry is the
misconception that it is Muslim only. Takaful's products appealed to the non-Muslim community despite obvious
religious and cultural differences. However, the interest of non-Muslims and support from Muslims was not
enough fo rulse awareness and growth in Takaful and what it has to offer. 11 is this luck of awareness that is one of
the biggest challenges to the development and growth of national and global industry.

Keywords: Traditional insurance, gambling, interest, Takaful, insurance, kafal.
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R

Abstract |
Corporate Social Responsibiliny (CSR) is related to a company ar a company o serategy To do fnexiness i
< the importanee of CSR.

ant erhical, social and supportive way Community for development. This article analy=e :
Some theories in literature. Three theories, utilitarians, Supported by CSR management ard relationship theory.
research by other scientists Areas can be used to indicate that the cause is C: SR A globalized pusiness world that
doesn't know the borders. CSR continues o gro w in importance, Good result. Next, this article describes the rofe
afC5R in commentily development. The frue lopic of CSR is to see il impacton sociely socially. Ecolegically and
cconomically. The ability requi red of CSR managers I was ana Iyzed to better understarnd the practical aspects of

CSR. Finally, I will explain the conclusions and thelr impacion, fiture research.

Keywords: Corporate social responsibilin: community development, compeienciles of CSR managess., mulrinational
corporalions, corporafe-socicly relations.

Introduction their families, as well as communiti 4
Today's CSR (also known as Corporate Responsibility,  whole. CSR refers 10 a strategy in “f:i ;:“i 22?:-1: as a
Corporate Citizenship, and ﬂﬁpmsibility}. Business and company operales in an ethical and socially ?_ﬂ}'d?r
comerate social opportunities) is a concept that corpormte manner. CSR includes community f-'“l]nburnt;:' Tien 'y
organizations take imto account profits. Society by being investment, building relationships with rmi sacial
responsible for the impact of ils activities on cuslomers, customers and their families, and en?l:n‘oycc_s.
suppliers, employces, sharcholders, communilics, other environmental and sustainability activities mﬂ ging in
ctakeholders and their environment. This effort shows that this article is to analyze three CSR m"ﬂ u”_l’uf!ﬂm_e afl
orpanizations must ke voluntary iniliatives to comply business-related. and relational, in 'll‘.'l'r[l 'mﬂm“sﬂ_!.
with the 1aw and imprmve the well_heing nfemployess and importanca and practieal focns. These crnune':il‘u;;o::?lr
B Le]

Nawayat Nagar,
Sopara, Tal. Vasai,
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Financial inabil;
Sustamabnhty of Housing Finance Companics in India

A. E. Kalsckar ¢ Shaikh Irshad Waji
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ABSTRACT

Financi e g e
Sustain:lt:liuf;:':fzﬁgxinl: gELqL“ESID“dGI?pensab]y to E:chim'c more sustainable future for all and to accomplli:lsh
SDG's are a collecti e ( : §). The SDG's were ldwcl:}ped in tht:' post-Z.OIlS development :_1gc-n a.
el ollection of 17 interlinked global goals set up in 2015 by the United Nations General Assembly.
* mu..cm:l sustainability of corporation/companies is utmost important for any country in order to support
a“CUmP]l§|]Ing SDG's. Financial sustainability can be achieved by the companies if they take care of (1)
Accessibility to capital (2) Profitability (3) Reporting and (4) Planning. Under this research paper Financial
Sustainability of housing finance companies in India is studied and researcher has tried to show the ﬁnlcmcml
sustainability of housing finance companies in India. To study financial sustainability researcher has considered
various ratios of selected sample housing finance companies and tries to analyse that housing ﬁﬂﬂI{CC companies
are financial sustainable or not. For studying financial sustainability following ratios are studies Per Share
Ratios, Margin Ratios, Return Ratios, Liquidity Ratios, Leverage Ratios Turnover Ratios, Growth Ratios,
Valuation Ratios. Researcher has considered 5 years for the study period that is from 2017-2021. SamF{c
housing finance companies are taken on the basis of market capitalization. Top 10 hpusmg finance companies
are considered on the basis of market capitalization value. It is found that many housing finance companies arc
financial sustainable on the basis of selected ratios for the study period.

Keywaords: Financial Sustainability, Housing Finance Companies, Financial Ratios

1. INTRODUCTION . . i
Housing sector boost the economy because of its linkages to many other sectors directly. Government a:wi;}:.
tries to push housing sector 1o have accessibility of house to all in the econumyland this 1sector also helps to
achieve few SDG's. Housing finance companies are playing very important role in financial system. financial
custainability of housing finance companies leads to financial _sustainabi]ny of jwhole ﬁtfanmal system of a
country. In India we have various regulatory bodies regulaur_lgl and cont_m[lmg_ ho_usmg ﬁnapce sector.
Regulatory and controlling bodies like RBI, NHB are framing policies and _gwlng_guldcllnes from time to time
to smooth running to this sector. There are many Housing Finance companics which comes und_cr the category
of Non-Banking Financial Companies (NBFC's). Many housing finance companies are listed on stqck
exchanges. These housing finance companies provides finance to the individual and dcv:_lapcrs for housing
sector. Growth of Housing finance companies means growth of housing sector and ultimately gmwlhlul‘
economy therefor these companies must always be financial viable and sustc_iinablc. susla_u‘mhiht}' of 'hnusmg
finance companies can be understood with their business strategy, planning, accessibility to capital and
profitability. Financial sustainability of companies can be explained tl}fough their financial performance of past
years' financial data. Leverage ratio, turnover ratio, profitability ratio, growth ratio, valuation ration, Margin
ratio etc. can help to understand the sustaina bility of any commercial organisations.

2. REVIEW OF LITERATURE

Maheshwari. S. (2010), have assessed “Financial Performance of Paper Industry in India™ for 10 (ten) years
from 1997-08 to 2006-07. Ratio analysis, Trend Analysis etc. financial analysis methods were used for the
study. Altman’s Z score model was used for analysing the financial strength of the firm, which revealed that
financial health of certain paper corporations falls in unhealthy sector. Similarly, it was perceived from the
study that there is a undesirable association amongst the inventory turnover ratio (ITR) and debtor turnover ratio
(DTR). Pratibha P. K., C. Krishnan (2018), has analysed the financial processes of Housing Finance
Companies and schedule commercial banks in India and estimated their reasonable progress. The HFC's have
augmented in number from 46 establishments in 2004-2005 to 71 establishments in 2015-2016.Also, the
number of housing loans allowance given by Schedule commercial banks and Housing Finance Companies
have increased. Numerically, Commercial banks have condensed in terms of market shares when linked with
HFC's.RBI Bulletin (2007), examined the performance of 1064 Government public limited establishments

during 2005- 06 reliant on on their inspected yearly report closed during april 2005 1o march 2006. The

solidified significances of the analysis uncovered constant enhancement in the performance of the corporations

saw with development in sales, assessments of production, gross profit after tax, profits reserved and net worth

in 2005-06 when compared with 2004-05. Batra, Vibha (2009), scrutinized the expansion implications in the

-
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